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Thinking edge in design —for 42LIKES
confidence in brand expression
with a new web and brand portal

Welcome back to another article in the Our Edge article series! This one is a rather
long read! Therefore we've arranged the following three anchor links to the separate
chapters below. Enjoy!

Creating business value through design leadership
New look and one web - Saab.com

One-stop-shop for our brand assets

The RBS15 family

A superior anti-
ship missile
solution

Saab's new design thinking: A confident expression of
who we are

Saab's design thinking is evolving, updating the ways in which we present ourselves and our
products to the outside world. Brand Design Manager Johan Mangsén explains how design
leadership creates business value.

The eagle-eyed among you may have noticed that we have recently been gradually updating assets
on the brand portal and in other communications. We have added new typography, a fresh colour
palette and a new layout system that's defined by asymmetry and depth.

Over the rest of this year we'll have the launch of the updated brand portal - brand.saab.com, and a
single, unified website -- the new Saab.com. The appearance of our offices, exhibition stands,
publications, motion graphics and much more are also being modernised. The changes even include
working with product developers to design uniform user interfaces, reflecting this digital age and the
new generation of operators.

Embracing change

Maybe you're one of those wondering why we needed to change things, but, in truth, the update was
long overdue. The previous corporate visual identity was ten years old. That's a lifetime in design
terms, and our look was tied to a time when communication was mainly based around printed output
rather than digital touch points. The world constantly changes and evolves, and so must brands,
including Saab's brand, to stay relevant.
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This is Our Edge

Our thinking is the force
behind our products and
solutions: thinking that's
innovative, collaborative
and pragmatic.

In this series we share
stories on what makes
Saab what it is - our
people and our products,
our ways of working, our
heritage, or our
technologies.

Welcome to Our Edge.

Latest news in this
category

Saab Inc: We're an American
brand
10 June 2020

Thinking edge in design - for
confidence in brand

expression with a new web
and brand portal
28 May 2020

Why Australia sees Saab as
one of their own

13 May 2020

Great potential for market
expansion in UK
29 April 2020

Mega deals - essential to
reach Saab's growth targets
17 April 2020

Saab's new design
thinking: A confident
expression of who we
are

New look and one web
- Saab.com









